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Californians love their land 



There is so much to protect: History, Biodiversity, 
Access, Energy, Water, Communities 



Californians actively engage the land. 
How do we engage Californians?  



Information Overload 



Bad News Everywhere 



Here we come with more bad news. 



Given this context, what might capture attention? 

• 74 million California State Park visits in 2016.  

        (Statistical Report 2015/16 Fiscal Year) 

• Half of Californians say water supply is a big problem in 

their part of the state. (PPIC.org/survey) 

• 100% of people drink water. 
  

  



Can we appeal to these broader concerns to 
bring attention, funding, and support to our 
work? 





Sharing vision and knowledge 



Accessible Language 
  

• Avoid jargon 

 

• Emphasize what we do like 

 

• Put invasive plants into context 



Inclusive Language 
  

• Reconsider imprecise or politically loaded terms 

 

• Emphasize behavior over identity 

 

• Focus on impacts to systems rather than nativity or 
point of origin 

 



Accessible Language 

  



Messaging 

• Health analogies 

• Highlight successes 

•Volunteer hours, acres 

replanted 

• Benefits of the work 



Compelling Campaigns 

https://www.cal-ipc.org/solutions/awareness-campaigns/ 

 





You can keep California 

beautiful when you 

Plant Right  
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Plantright.org 









https://www.ontarioinvasiveplants.ca/what-we-do/awareness-campaigns/ 



Rolling it out: Training 



See the forest for the weeds 
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Thank you! 


